
Product Examples

Red Man chewing tobacco

Abaco tobacco

Land O Lakes butter

Stats & Demographics
U.S. Population
4 million

Median Income (males)
$28,900

Spending power of Native 
Americans living off reservations
$4 billion

Population living on reservations
1/3

COMMON STEREOTYPES
1. Noble Savage
2.Civilized Savage
3. Blood!Thirsty Savage

Personal Feedback:
“ American Indians may be equally represented but definitely not 
accurately.  The majority of  American Indians I see in advertis-
ing are either caricatures or cartoon figures and sometimes they 
occasional stoic plains Indian photo from the 1800s.”
- Desiree Shelley
President of  the American Indian Student Union
University of  Maryland, College Park
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Product Examples

Alpha Max prosthetic leg

Nike Air Dri!Goat sneaker

Stats & Definitions
2000 Census
• In children ages 6-14, about 1 in 8 

had a disability

• Half of seniors ages 65+ had a 
disability

• Between ages 21 and 64, 82% of 
people without a disability had a job, 
compared to 77% of people with a 
disability

Disabled
Having a physical or mental condition 
that limits movements, senses, or 
activities

Handicapped
Having a condition that markedly 
restricts one’s ability to function 
physically, mentally or socially

UK efforts to advertise the disabled
“ There are around 10 million disabled adults in the UK likely to 
be covered by the provisions of  the Disability Discrimination Act 
and a recent study suggests they have an annual spending power 
of  approximately £80 billion (source: Department for Work and 
Pensions). So why are they missing from advertising?”
- Images of  Disability introduction
Source: www.ImagesOfDisability.gov.uk
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Distribution of persons with 
disability by type of disability

Source: www.LCDisability.org

Flash the sausage dog: “Now let’s get things 
put right. Not just for disabled people, for every-
body. So we can all work in harmony together.”

Peg the hedgehog: “People have assumed that 
wheels mean … nothing up here in the brain, 
you know.”

Spud the slug: “Many people say, "Oh you’re 
in a wheelchair – you’re rubbish. You can’t do 
anything.  A lot of  it, it is ignorance.”



Product Examples

American Eagle Outfitters
holiday campaign

PlayStation Portable
“White is Coming” billboards

United Colors of Benetton

Definitions
Multiracial
Made up of or relating to people of 
several or many races

Multicultural
Of, relating to, or constituting several 
cultural or ethnic groups within a 
society

Biracial
Concerning or containing members of 
two racial groups

Interracial
Existing between or involving different 
races

INTERRACIAL & MULTIRACIAL AMERICANS

 46$ of the US multiracial population is under age 18

 20$ of elementary!and high!school! age students are im!
migrants or children of immigrants

 Interracial marriages have increased from less than 1$ of 
US marriages in 1970 to almost 6$ of marriages

 95$ of 18!29 year!olds approve of blacks and whites dating, 
while 60$ of that age group said they have dated someone 
of a di%erent race
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